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Synopsis  Time Spent on Smartphone 
This report examines the 
business models, 
partnerships between 
mobile carriers and 
music apps, and the 
strategic objectives 
among the different 
players in the mobile 
music ecosystem. This 
report includes case 
studies highlighting the 
partnerships between 
music apps and mobile 
carriers worldwide and 
the underlying business 
models. It also provides a 
five-year market forecast 
of streaming music 
revenues from the 
mobile carrier 
perspective. 
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“As the digital music tide swelled, record labels’ power receded. Influential media 
distributors, such as Apple, and the rising power of individual music artists have 
pressed record labels hard at both ends. Record labels are looking for new ways to 
engage fans and discover potential talents in the digital age,” said Harry Wang, 
Director, Health & Mobile Product Research. 
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